
VISUAL IDENTITY

The logo is in black and white. Our logo is always ‘centred’ or ‘right-

aligned’ in a format – either at the top or at the bottom.

As a partner you must place our logo at least once in any collaborative 

material. The logo should match the size as other partners. To ensure 

the logo is clear and readable it should minimum be 12 mm in height 

on all printed matters, to ensure. Always use the full name: Danida 

Fellowship Centre. 

Download the logo: Direct link for externals or Direct link for internals

This ‘quick guide’ gives a brief overview of our logo, colours, font and 

image style. The guide is for externals - partners and fellows from the 

Danida Fellows Network (who should use the blue links) as well as internal 

employees (who should use the red links). To access our online resources, 

01. THE LOGO

02. INSTALL OUR FONT ‘LIBRE FRANKLIN’

Our colour palette is made up of Black, White, Light Sand + five secondary 
colours. This makes it possible to adjust our communication from the 

more formal to the more expressive. In other words, we do not always 

have to be very colourful: we need to balance how we mix the colours.

The colours Black, White and Light Sand establish the ‘basic mood’. 

They are often mixed with one of the five secondary colours (Sky Blue, 
News Red, Moss Green, Light Pink or Forest Green). Please note that 

03. THE COLOURS

We use Libre Franklin as our main font, both for headlines and body text. 

Always set the type in Black or Extra Bold for headlines. The font is free 

to use, but in order to use it (and our templates) you need to install it on 

your desktop. To do so follow these four steps: 

Step 1) Download and save the font files: Direct link for externals 

- download folder        , right-click and unpack/unzip on your desktop 

or Direct link for internals - just open the folder

Step 2) Inside the folder containing the font highlight all the (font) files 
by clicking ’Ctrl’ and ‘A’ simultaneously on your keyboard.

Step 3) When all the files are highlighted, right-click on the selected 
files and click ‘install’ in the menu (see the image).

04. USE THESE CHANNELS AND TAGLINES

WWW.DFCENTRE.DK

LINKEDIN   FACEBOOK   YOUTUBE @DanidaFellowshipCentre

INSTAGRAM @danidafellowship

Step 4) The new font has now been installed and will be available in all 

of your programmes. (You might have to restart you PC.)

#KnowledgeInAction
#DanidaFellows
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Scan to access

‘DFC Comms Hub’ 

(For externals)

all of the colours can be found in the MS Office Word and PowerPoint 
templates’ colour menus.

Danida Fellowship Centre

please have a look at DFC Design Hub (for externals) or DFC Design Hub 

(for internals) or use this path: 

“H:\kommunikation\1. DFC Design Hub INTERNAL”. For questions about 

our visual identity please reach out to Lasse Hove Baek at lhb@dfcentre.dk

BLACK

RBG: 
(R)0 (G)0 (B)0

HEX: 
000000

WHITE

RBG: 
(R)255 (G)255 
(B)255

HEX: 
FFFFFF

LIGHT SAND

RBG: 
(R)244 (G)247 (B)229

HEX: 
F4F7E5

Our three primary colours

NEWS RED

RBG: 
(R)213 (G)72 (B)68

HEX: 
D54844 

FOREST GREEN

RBG: 
(R)0 (G)55 (B)53

HEX: 
003735 

LIGHT PINK

RBG: 
(R)255 (G)223 (B)245

HEX: 
FFDFF5 

MOSS GREEN

RBG: 
(R)168 (G)165 (B)93

HEX: 
A8A55D

SKY BLUE 

RBG: 
(R)47 (G) 122 (B) 223

HEX: 
2F7ADF 

Our five secondary colours

If the colours are not pre-installed, or you would like 

to use them with other software, you will have to 

install them manually by adding the ‘RGB’ or ‘HEX’ 

numbers below to the colour menu (by clicking 

‘more colours’ and ‘custom’).

https://drive.google.com/drive/folders/1uVitacS1YJkWrnSeSqXnKDx7p85sUrK1?usp=sharing
file:\\prod.sitad.dk\dfs\CU4005\faelles\DFC_faelles\Data-1\Kommunikation\1.%20DFC%20Design%20Hub%20INTERNAL\Logo%20Danida%20Fellowship%20Centre
https://drive.google.com/file/d/1aRrNxwqAcZP2WfrCJ-kjv0GaNsXX82eU/view
https://drive.google.com/file/d/1aRrNxwqAcZP2WfrCJ-kjv0GaNsXX82eU/view
file:H:\Kommunikation\1.%20DFC%20Design%20Hub%20INTERNAL\Install%20the%20DFC%20font%20Libre_Franklin
https://dfcentre.com/
https://www.linkedin.com/company/danida-fellowship-centre/
https://www.facebook.com/danidafellowshipcentre
https://www.youtube.com/@danidafellowshipcentre
https://www.instagram.com/danidafellowship/
https://drive.google.com/drive/folders/1sXvtBBFCKMcUgXLm6c-sB8rnSu0iP_8m?usp=sharing
https://drive.google.com/drive/folders/1sXvtBBFCKMcUgXLm6c-sB8rnSu0iP_8m?usp=sharing
file:H:\Kommunikation\1.%20DFC%20Design%20Hub%20INTERNAL
file:H:\Kommunikation\1.%20DFC%20Design%20Hub%20INTERNAL


Captivating images about our work, purpose and the people we work with 

play a crucial role in our visual communication. Find a ‘best-of’ selection of 

our most used images or access our full photo archive here.

We have divided the type of images we (especially) want to use into the 

following three categories: 

06. MAIN FOCUS ON THREE TYPES OF IMAGES

Our globe can be brought into play– either as it is, or in a more abstract 

form in a chosen colour, or as a mask for photos.

05. USING THE GLOBE IN OUR DESIGN

KNOWLEDGE 
IN ACTION

LOGO GLOBE

The globe from the logo.

Can be used in Black or White.

Please note that the full version of the logo should always 

appear somewhere in materials e.g. on the first page.

COLOURED GLOBE

The globe can appear as an abstract shape in a selected 

brand colour – but never in Black or White. The globe 

can be placed on an image background and can 

include a tagline or a powerful statement.

PERSPECTIVE GLOBE

The globe can be filled with relevant photo 
content. This globe version can be placed on 

either a coloured background, 

or on an image background.

A. DYNAMIC WORK IMAGES: 

We wish to show attractive and 

dynamic work images - from our 

learning programmes, research, 

university support and global 

knowledge exchange.

Please make sure that the images you use are of good quality. 

Good quality = minimum 1000 Kilobyte (Kb) 

/ 1 Megabyte (Mb).

B. IMAGES WITH CONTEXT 

AND PERSPECTIVE: We wish 

to talk about our purpose and 

core themes. The images should 

feel real and authentic – with a 

personal feel or be more abstract 

related to our themes.

C. PORTRAIT IMAGES IN 

CONTEXTS: We always try to 

use portraits that are taken in a 

context rather than as mugshots.

This creates a personal touch 

and add life to the general  

expression of our visual identity.
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07. LINK TO GRAPHIC TOOLS AND TEMPLATES

// OUR LEARNING COURSE TEMPLATES: 

Direct link for externals or Direct link for internals

// DIRECT LINK TO OUR POWERPOINT TEMPLATES:

Direct link for externals and or Direct link for internals

// DIRECT LINK TO DANIDA FELLOW NETWORK COMMUNICATION: 

Here you will find some of the materials developed to support members 
of the Danida Fellows Network: Direct link for externals

Please follow one of the links below to find a folder 
with all our graphic tools and templates:

Click here to access 

‘DFC COMMS HUB’

(For internals - located 

on the H Drive)

Click here or scan 

the QR code to access

‘DFC Comms Hub’ 

(For externals)
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https://drive.google.com/drive/folders/1gC6pP8cysuvgDcn5r-La1J1GatNiiwYc?usp=sharing
https://drive.google.com/drive/folders/1gC6pP8cysuvgDcn5r-La1J1GatNiiwYc?usp=sharing
https://www.dropbox.com/sh/noycxstey0vcf8s/AAAbfwS3gFeMZtZkF1iwKPm8a?dl=0
https://drive.google.com/drive/folders/1R3VFawaarcWD-8lOhR9o9IuUSpO243fY?usp=sharing
file:H:\Kommunikation\1.%20DFC%20Design%20Hub%20INTERNAL\Graphic%20tools%2C%20templates%20and%20PP%20presentations\Learning%20course%20templates
https://drive.google.com/drive/folders/1d4pgFKm-2heLS7Ny0mAWEsYQ7scxkLWS?usp=sharing
file:H:\Kommunikation\1.%20DFC%20Design%20Hub%20INTERNAL\Graphic%20tools%2C%20templates%20and%20PP%20presentations\Powerpoint%20Presentations
https://drive.google.com/drive/folders/1cmNEqInEQ3xbp4X09y3ltcAR_9BcPjMn?usp=sharing
file:H:\Kommunikation\1.%20DFC%20Design%20Hub%20INTERNAL
https://drive.google.com/drive/folders/1sXvtBBFCKMcUgXLm6c-sB8rnSu0iP_8m?usp=sharing

